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PRESS RELEASE                                   
Embargoed for publication or broadcast until 10 August 2004 
 

Chip and PIN launches new memory campaign 
 
C h ip  an d  P I N  tod ay ( 1 0/ 08 /04 )  u nve ils its cam p a ign  to h e lp  p eop le m em orise th e ir P I N s 

as th e new,  m ore secu re tech nology rolls ou t across th e U K .   

 

T h e la test ch ip  an d  P I N  consu m er research  sh ows th at m ost p eop le fee l th ey sh ou ld  

h ave little  p rob lem  rem em b ering th e ir P I N s .  B u t to h e lp  th ose wh o d o stru ggle with  th e ir 

fou r-d igit P I N s ,  a  gu id e featu ring h in ts,  tip s an d  m em ory tricks is now ava ila b le  from  th e 

ch ip  an d  P I N  web site www.ch ip an d p in . co. u k/reflib /rem em b ering_p in s . p d f  

 

T h e research * ,  con d u cted  with  1 , 8 1 4  p eop le across th e cou n try ,  sh ows th at m en  th in k 

th ey h ave b etter m em ories th an  th e ir fem a le cou n terp a rts.  5 . 6  p er cen t of m en  th in k th ey 

h ave ‘b ri ll ia n t’ m em ories as aga in st 4 . 3  p er cen t of wom an ,  an d  su rp ris in gly h igh  

n u m b ers of b oth  sexes - 1 7 . 1  p er cen t of m en  an d  1 4 . 7  p er cen t of wom en  - say th ey 

never forget an yth ing im p ortan t.   Ju st 3 . 2  p er cen t of resp on d en ts th in k th ey h ave 

‘a p p a llin g’ m em ories,  wh ich  a ll b od es well for th e in trod u ction  of ch ip  an d  P I N .   

 

W ith  ch ip  an d  P I N ,  cred it an d  d eb it ca rd  h old ers will n eed  to rem em b er th e ir fou r-d igit 

P I N  - th e sam e n u m b er th ey wou ld  u se to with d raw m oney at a  cash  m ach in e - to verify 

p u rch ases at th e p oin t-of-sa le .    T h e new tech nology offers in creased  secu rity - th e ch ip  

on  th e card  stores d a ta  m ore secu re ly th an  th e m agnetic strip e ,  an d  th e P I N  is m u ch  

h a rd er to cop y th an  a  s ignatu re .  W h en  a  s im ila r system  was in trod u ced  in  F rance ,  ca rd  

fra u d  fe ll b y 8 0 p er cen t.   

 

T h ere is a lso encou raging news for th ose p eop le with  a p p a llin g m em ories,  a s 

p sych ologist D onna  D awson  revea ls th at everyone can  im p rove th e ir m em ories b y 

following tried  an d  tested  m em ory tip s .  D onna  D awson  says:  

“O n  th e su rface ,  n u m b ers a p p ear to re la te on ly to th e logical p a rts of ou r b ra in s .  

T o m ake n u m b ers m ore m em orab le ,  th ey m u st a p p ea l to th e creative s id e of ou r 

b ra in s as well.   B y u s ing m eth od s of associa tion  - like visu a lis in g n u m b ers as 

ob jects re la ting to th e ir sh a p es,  b y lin k ing th em  to im p ortan t d a tes,  or b y rh ym ing 

th em  with  oth er word s - th e vast m a jority of p eop le will b e ab le to rem em b er fou r-

d igit P I N s s im p ly an d  qu ick ly . ” 
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T h e research  a lso revea ls th at we fin d  rem em b ering p eop le an d  im p ortan t d ays m ore 

d ifficu lt th an  rem em b ering P I N s ,  with  4 3 . 8  p er cen t stru gglin g with  n am es,  3 6 . 7  p er cen t 

with  b irth d ays an d  ann iversaries an d  2 8 . 7  p er cen t with  P I N s an d  cod e n u m b ers.    

 

M ore th an  one in  th ree resp on d en ts (3 7  p er cen t)  re ly on  th e m em ories of frien d s,  fam ily 

an d  workm ates –  ask ing th em  to rem in d  th em  ab ou t im p ortan t th ings.  H owever,  m ore 

th an  a  qu arter of resp on d en ts (2 6 . 4  p er cen t)  re ly sole ly on  th e ir own  m em ories to avoid  

s lip  u p s .    

 
S an d ra  Q u in n ,  sp okesp erson  for ch ip  an d  P I N  says:  

“W e a ll h ave p rob lem s with  ou r m em ory from  tim e to tim e ,  b u t th e research  

sh ows th at very few of u s fee l we h ave rea l d ifficu lties .   R em em b ering ou r P I N s 

a t th e ch eckou t will get easier an d  easier as ch ip  an d  P I N  rolls ou t.  W ith  m ore 

ou tlets u p gra d ing to th e new tech nology we will u se ou r P I N s in stea d  of s ign ing 

a t in creasing n u m b ers of sh op s,  restau ran ts,  b a rs an d  h ote ls ,  an d  th e m ore often  

we u se th em ,  th e less like ly we a re to forget th em . ” 

 

M ore th an  two in  five U K  card h old ers (4 1  p er cen t)  h a d  b een  issu ed  with  a  ch ip  an d  P I N  

ca rd  b y th e en d  of M ay 2 004 .  M a jor reta ilers in clu d in g D ixons,  W ilk in sons,  A sd a  an d  

T esco a re cu rren tly m ak ing th e u p gra d e in  stores across th e cou n try .    

 

ñ ends ñ 
 

* T h e research  was con d u cted  am ongst 1 , 8 1 4  U K  a d u lts b y T ickb ox. net b etween  2 -6  Ju ly 

2 004 .  

 

For more information contact the chip and PIN press office: 
T :  08 7 0 4 4 2  7 8 9 8   

E :  ch ip an d p in@ fou rp lc. com   

W :  www.ch ip an d p in . co. u k  

 

Notes to editors: 
• B anks ,  b u i ld in g societies ,  reta ilers an d  card  issu ers h ave join ed  forces to com b at th e p rob lem  

of cred it an d  d eb it ca rd  fra u d  th rou gh  th e U K  C h ip  an d  P I N  P rogram m e.  

• T h e C h ip  an d  P I N  P rogram m e will see sm art ch ip s on  cred it an d  d eb it ca rd s ,  an d  b y 2 005 

th e m a jority of p la stic ca rd  transactions will b e verified  b y card h old ers en tering a  secret fou r-

d igit P I N  ( p ersona l id en tifica tion  n u m b er)  ra th er th an  s ign ing a  rece ip t.  

• T h is s im p le new system  is p a rt of a  glob a l in itia tive to cu t fra u d .   M an y oth er cou n tries in  

E u rop e an d  a rou n d  th e world  a re p lan n ing to im p lem ent th e ch ip  an d  P I N  system ,  wh ich  is 

b u i lt to an  in ternationa l stan d a rd .    
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• T h e consu m er will con tin u e to b e p rotected  from  card  fra u d  losses b y th e com m itm ent in  T h e 

B ank ing C od e .   N oth ing ch anges for th e consu m er.  J u st as now,  ca rd h old ers d o need  to b e 

resp ons ib le  in  p rotecting th e ir ca rd s an d  keep  th e ir P I N  a  secret.    

• O th er typ es of card  fra u d ,  su ch  as id en tity fra u d  an d  card -not-p resen t fra u d ,  a re b e ing 

tack led  b y reta ilers an d  b anks th rou gh  a  n u m b er of in itia tives .  T h ese in clu d e verifying th e 

card h old er's a d d ress an d  cross-ch eck ing a  card  secu rity cod e to com b at fra u d u len t 

transactions m ad e over th e p h one an d  in ternet;  p rod u ction  of tra in ing m an u a ls ;  m u lti-sector 

work ing grou p s to a d d ress p ractica l solu tion s an d  research  in to h an d -h e ld  P I N  rea d ers th at 

cou ld  b e u sed  in  th e fu tu re for card -not-p resen t p aym ents .  

• T h e C h ip  an d  P I N  P rogram m e contin u es to consu lt with  th e D isab ility R igh ts C om m iss ion  

an d  oth er grou p s to cons id er th e need s of d isab led  ca rd h old ers .   

• U K  p la stic ca rd  fra u d  facts an d  figu res can  b e d own loa d ed  from  www.card watch . org. u k  
 
 
 


